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1. APhA supports legislative and regulatory 

activities permitting direct-to-consumer 
advertising concerning medical or health 
conditions treatable by prescription or non-
prescription drug products.  These 
advertisements must conform to rules and 
regulations that assure complete, 
comprehensive and understandable 
information which informs consumers of 
potential benefits and risks of the product. 

 
2. APhA opposes false or misleading advertising 

for prescription or non-prescription drugs or any 
promotional efforts which encourage 
indiscriminate use of medication.   
 

3.  APhA supports the availability of accurate 
information to consumers about medication 
use, and recognizes the responsibility of 
pharmacists to provide appropriate responses 
to consumer inquiries stimulated by direct-to-
consumer advertising as a  compensated 
pharmaceutical care service.  In addition, 
APhA recommends that healthcare 
professionals, including but not limited to 
pharmacists, receive new product information 
on DTC advertising campaigns prior to this 
information being made available to 
consumers. 
(JAPhA 39(4): 447.  July/August 1999) 
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